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The purpose of this study was to ascertain what instructional resources 
SMKN I Aceh Barat Daya's marketing students require and analyzing 
student’s needs in learning English in this school. This research was 
also influenced by the marketing students' background, that the 
material provided did not specifically address the marketing 
department and the teachers only used English textbooks in general 
material. This research used descriptive qualitative as the research 
method. The instruments used to collect data are questionnaires and 
interview. Data analysis in this study is analysis Data Reduction, Data 
Display, and Conclusion Drawing. The results at this study showed 
that the teacher still use  general  for vocational schools and ESP is 
not yet implemented at SMKN I Aceh Barat Daya. Second, the data 
interview indicated that the English language skill most needed by 
marketing students is speaking. In addition, teacher and students 
agreed that speaking is a helpful skill to support their future work. 
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INTRODUCTION  
A technique for teaching the English language that considers the demands of students 

in the context of their field is called English Specific Purpose (ESP). The primary branches 
English as a foreign language and as a second language are the two main categories of English 
language instruction, of which English is only one for specialized purposes (Asfihana, 2013). 
English for Specific Purpose (ESP) is a teaching method designed to satisfy the demands of 
learners who need to utilize the language for employment or academic purposes (Haryono et 
al., 2020). As a result, ESP is crucial for comprehending student needs and tailoring 
instruction to meet those needs while utilizing all of the student's potential. According to 
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(Setyowati et al., 2023), English-specific purpose (ESP) facilitates English language learning 
tailored to students' fields of knowledge. Additionally, ESP offers instructors and students 
more thorough instructions regarding how to match the learning environment to the needs 
of the students in order to investigate data and student feedback regarding the English 
textbooks they use. To put it briefly, the idea behind ESP is an efficient and successful method 
of teaching English that considers the demands of the students during the teaching process. 

ESP is a branch of applied linguistics founded by scholars with experience teaching 
and applying English to the demands of science and other fields where the language is 
employed. (Kurniawan & Fitriani, 2022) Claims that the primary characteristic of ESP that 
sets it apart from ordinary English is that it is learning-oriented toward particular objectives, 
particularly in the domains of academia and professions. In the meantime, the needs analysis 
idea serves as the foundation for creating and developing ESP's content. A progressive word 
used before, during, and after a language program needs analysis (Oktarin & Harahap, 2019). 
Then, because ESP seeks to connect what learners need in the academic and professional 
domains, it emphasizes learners at the academic or higher education level and the professional 
or workplace level process. English for Special Purposes (ESP) has drawn much attention in 
educational settings around the globe, particularly for professional or academic needs related 
to science fields and professions that use the language, such as the application of English in 
the fields of law, agriculture, medicine, and economics (Kurniawan & Fitriani, 2022). 

English-specific purpose (ESP) has yet to ultimately be part of the vocational school's 
learning process in Aceh Barat Daya. One of the three primary features of English that sets it 
apart from other forms of English is goal orientation. ESP training is more precisely goal-
oriented and focuses on each student's unique needs (Dashtestani & Stojković, 2015). ESP 
stands for goal-oriented (or task-oriented) education (Basri Muhammmad et al., 2019). 
Teachers frequently employ SMKN I Aceh Barat Daya, the English general-purpose learning 
technique. The term "English general purpose" describes English instruction at the school 
level, when students learn the grammar and structure of the language in order to pass tests. 
Thus, teacher does not impart knowledge based on the context of their profession. It occurred 
because the instructor intended to fulfill the school's obligation to prepare students for the 
national English final exams by teaching them the language. 

To achieve the right ESP learning concept in a vocational school and make the topic 
more accessible for students to understand, the instructional materials should include ESP 
criteria. The criteria for ESP include the following: ESP learning is primarily intended for 
vocational students, both at a higher level of education and in professional job scenarios; ESP 
learning is primarily based on scientific disciplines; ESP learning employs a different 
methodology from EGP. Since ESP learning has specific objectives that lead to and 
concentrate on comprehension of English in a particular field, it differs from general English 
language learning in its dynamic nature (Sulastini et al., 2023). ESP strongly emphasizes 
understanding student work after graduation and prioritizes teaching and learning activities 
based on the needs of the students. In that instance, educators must analyze the needs of 
students enrolled in vocational programs.  
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Prior studies have demonstrated the significance of requirements analysis in 
identifying the materials and instructional strategies required to meet the needs of students 
(Aflah & Fajar, 2018). According to (Halimatussakdiah & Munazar, 2021), gathering and 
evaluating this kind of data is a crucial component of a teacher's work to guarantee that our 
instruction is carried out effectively and efficiently. According to Frendo, when we do a needs 
analysis correctly, our instruction is grounded in the needs of the pupils. On the contrary, we 
can only teach ESP when we get the needs analysis right. This is why needs analysis is a skill 
that is the most critical professional for ESP teachers (Aflah & Fajar, 2018).  

Numerous studies have backed up the issues with vocational high schools. For 
example, (Fadlia et al., 2022) study discovered that the reading materials used in vocational 
high schools are still too general and that the topics covered in the textbook need to be 
sufficiently related to the programs offered there. According to another study, to meet the 
goals of vocational schools, English reading resources must be integrated with the content-
area materials (Fadlia et al., 2022). As a result, research on the issue of instructional materials 
meant for high school students pursuing vocational careers is still urgent. 

SMKN I Aceh Barat Daya is one of the well-known vocational high schools in Aceh 
Barat Daya. In this study, the researcher will focus on marketing students and whether the 
instructional resources employed fulfill the ESP requirements. On December 10, 2023, the 
researcher did preliminary observations and conducted interviews with ten marketing 
students in order to acquire insight into the English teaching and learning process at this 
institution. The students claimed that the offered material was insufficient, did not specifically 
lead to the marketing department, and was limited to English textbooks. 

The use of ESP in vocational schools is essential for English learning to run well. 
English Specific Purpose (ESP) is very important for marketing students because it allows them 
to master English according to the needs of their field. Additionally, learning English 
improves teacher comprehension and prepares students for the target language (Amaliah et 
al., 2023). One of an English teacher's responsibilities is to carefully prepare, choose, arrange, 
and change the materials so that pupils are engaged in learning the language (Roza, 2013). 
Marketing students also have to learn English and communicate professionally in English in 
their careers and workplaces. Because it substantially impacts student learning results, the 
appropriateness of learning English through ESP is crucial. Therefore, this ESP is required to 
apply to SMKN I Aceh Barat Daya's vocational school. 

Furthermore, as the researcher identified them, it became clear that the English 
teaching materials needed to be better with the ESP criteria. Additionally, students must be 
more engaged in improving their English language skills. According to (Pratami et al., 2021), 
students are more likely to engage in practice when they use textbooks. Textbooks serve as 
reading material and a means of knowledge extraction for students during the learning 
process. The textbook must be appropriate for the needs of students in various subject areas 
(Diana, 2023). English marketing textbooks can serve as educational resources for students to 
actively and autonomously integrate their knowledge. Therefore, the researcher will interview 
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teachers to analyze marketing students for English-specific goals at SMKN I Aceh Barat Daya. 
The problem to be researched can be phrased as follows: what learning resources are required 
for marketing majors at SMKN I Aceh Barat Daya, and what marketing teachers think about 
teaching ESP in English at SMKN I Aceh Barat Daya. This is based on the background 
information provided above. 

 
RESEARCH METHOD   

The researcher employs a descriptive design along with a qualitative methodology. A 
study with a descriptive focus aims to describe the circumstances and settings that will be 
detailed in the study report. According to Cevilla, descriptive research is a methodology used 
to characterize the state of a human group (Pratami et al., 2021). This technique establishes a 
methodical, factual, precise image, item, or painting of an occurrence or fact. Then, Zaim 
states that the descriptive qualitative method directly presents the language data obtained in 
the field according to its use (Nur, 2018).  

Descriptive research examines social issues and the norms that govern society and 
particular circumstances, including the connections between actions, attitudes, prevailing 
viewpoints, and the impact of a phenomenon (Rusli & Rusandi, 2021). Then (Creswell, 2015) 
defines qualitative research as researching social phenomena and human problems. Thus, 
qualitative research is a research technique that uses narratives or words to explain and date 
the meaning of each particular phenomenon, symptom, and social situation. This study 
analyses the English learning needs of students marketing at SMKN I Aceh Barat Daya. The 
reason for choosing this school was based on preliminary observations, and this school must 
be a researcher on the use of English for marketing students. In this grade, the subject was 
10th-grade students majoring in marketing, consisting of 20 students. Purposive sampling was 
used to select research participants. A purposeful sample is a portion of the general population 
that is not a consultant subset and is intended to address a specific need. (Warti, 2020). This 
class was selected to be the subject of this study because the first grade is for analysis, and it is 
easy for researchers to find out what they need to learn English. 

 The instruments used in this research are questionnaires and interviews. It is to obtain 
the data required per the objectives and standardize the implementation of the situation. To 
collect the data, the researcher uses surveys to determine students' needs. The researcher gives 
students marketing questions covering topics related to the marketing department. The 
questions are related to students' need for advertising to improve their English language skills. 
The researcher uses questions, such as interview questions the teacher wants to ask. In this 
study, researchers asked  English teachers teaching marketing courses to obtain information 
from the teacher about teaching materials, classroom situations, and English materials 
according to student's needs. 

 The researcher will use descriptive analysis to examine the data gathered for the study. 
The writers first review, characterize, and evaluate the information gathered before concluding 
known phenomena. Data analysis was done by the researchers using the descriptive method. 
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Positivism and paradigms provide the foundation of data analysis (Creswell, 2015). The 
amount of data created makes qualitative data analysis more complex, and the researcher 
needs help conducting a thorough study and succinctly and logically presenting the findings 
(Creswell, 2015). According to Sugiono, Data collection, reduction, display, and conclusion 
drawing were used for data analysis (Ekayati et al., 2020). Several procedures are included in 
the data analysis process, such as data reduction, data display, and conclusion drafting and 
verification. 

 Condensing field notes accomplishes data reduction by identifying the critical 
elements of the research question and then methodically organizing the information to define 
and facilitate data searches as needed. The data presentation fully describes the result of the 
matrix or coding. If the researcher has concluded, they can confirm the significant data. Using 
data reduction and visualization, the conclusion was drawn and verified. Data reduction and 
logical display. The conclusion can then be noted and confirmed. Grave, Nunan, Hutchinson, 
and Waters states the questionnaire type alludes to the need’s analyses (Pratami et al., 2021). 

  
RESULT AND DISCUSSION  

Two components were found from the twenty respondents' questionnaire responses, 
namely aspects of the goal demand and learning requirement. First, consider the student aim 
indicator, which shows that 90% of students wish to get better at speaking English. 

Additionally, regarding the Necessity indicator, most respondents—100%—want to improve 

speaking English to interact with people in the field. Then, based on the Lacks indicator, the 
findings reveal that 75% of students are drawn to the book's appearance and design, and 60% 
of respondents find it challenging to grasp English because it is not department-specific 
terminology. Furthermore, the findings demonstrate that 50% of students cannot 
comprehend and grasp English skills and pronouns and that 80% wish to learn the proper 
use of vocabulary and grammar in English texts.  

 Regarding the second aspect, the learning requirement, the questionnaire's outcome 
is that 100% of pupils must hope they will have the chance to study English through 
audiovisual learning materials like viewing movies and listening to music on television. 
According to the results of the questionnaire about learning additional topics, such as the 
parts of the process students require for their learning needs, 55% of students said they wanted 

to learn English via dialogue and in-class discussion. The researcher discussed the 55% setting 

and The Role of the Teacher in assessing the need for additional learning. As a result, all students 
found studying English boring when it was limited to the indoors. However, students also 
expected learning English to be enjoyable in the classroom, where they expected professors to 
foster a lively and welcoming environment. In addition, as much as 100% expected, the 

teacher's role creates a lively learning environment in the classroom, especially during class 
debates and material explanations. This was required of them to the fullest extent possible. 
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Furthermore, 75% of students desired active learning in class with English-language 

discussions under the final component, the learner's role. 

In addition, the researcher finished using the questionnaire to collect data. In order 
to bolster the study's results, the researcher also wrote an interview script. Six questions consist 
in the interview that the researcher gives to the teacher. The interview concerns students 
learning English's opinions, needs, and problems. The first question concerns the teacher's 
challenges in becoming an English teacher for marketing students. One of the biggest 
challenges for teachers is choosing teaching materials relevant to the major. According to (Ika 
Sari et al., 2021), the primary challenge for teachers lies in choosing appropriate and engaging 
teaching materials. This challenge, like students struggling to comprehend and retain 
vocabulary, marketing students feeling self-conscious when completing practical English 
language learning tasks due to a lack of confidence, marketing students are sluggish when 
carrying English dictionaries, and students find listening to songs or class discussions 
challenging. 

The second question discusses the teaching materials teachers use to marketing 
students; the teaching materials used are the same as those used for other majors and are still 
general materials for vocational high schools. Teachers also still use the K-13 curriculum 
according to school regulations, and this ESP has yet to be implemented at SMKN I Aceh 
Barat Daya. 

The third question concerns marketing students' competencies: speaking, writing, 
reading, and listening. According to (Mentari, 2019), Acquiring General Competencies is the 
main goal of English. But it should also concentrate on certain requirements and offer ESP 
training that takes the learner's future demands into account. In speaking, marketing students 
can communicate using English actively and precisely. According to Tarigan, "Speaking is a 
way to communicate that impacts our daily lives." In writing, students can write descriptive, 
narrative, and simple sentences and must also understand tenses (Rokhayani et al., 2015). 
According to (Martha & Situmorang, 2018), writing is a productive linguistic talent because 
it results in writing. Writing is a skill, and the more you write, the better your techniques will 
be (Hidayah & Ardila, 2019). In reading, students can read simple texts in English and answer 
the questions in a short text. (Irdawati et al., 2017) states that reading is a complicated mental 
and physical activity. In listening, the students listen to English songs and watch English 
videos about buying and selling. (Martoredjo, 2014) posits that engaging in listening activities 
can be understood as an active process of obtaining auditory stimulation. These four skills, 
the most important thing for marketing students to learn is speaking because, in the future, 
they will be able to communicate actively and appropriately with other people. 

The fourth question is whether using English textbooks alone is adequate for 
marketing students. According to the teacher, it is not adequate to use only textbooks because 
it can make students bored and not interested in learning English. The teacher then creatively 
creates material by combining several regional stories to engage students in learning English. 
The fifth question concerns other technological media that can help teachers in teaching, such 
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as Infocus, speakers, PowerPoint, and other media. Technology in education is intended to 
improve student performance, support and ease the work of teachers in the classroom, and 
utilize online learning technologies (Effendi & Wahidy, 2023). 

The last question was about the advantages and disadvantages of teachers in teaching 
English. According to the teacher SMKN I Aceh Barat Daya, there are only a few advantages: 
it can make the atmosphere more active and effective, thus making students enthusiastic about 
learning English; according to (Yusriyah et al., 2021), a supportive learning environment 
encourages students to be eager about learning. The disadvantages are that teachers must learn 
new words in English and use technology effectively, and teachers do not teach ESP at SMKN 
I Aceh Barat Daya.  

 According to the findings of teacher interviews with marketing English, pupils have 
difficulty understanding English vocabulary and speaking English because they still use general 
and non-specific words, and the requirements of the target students still need to be higher. In 
terms of learning needs, Students desire to study English in a way that is understandable in 
terms of vocabulary and grammar. This stems from the theory that (Isrotun, 2022) student 
learning requirements will increase in developing diverse vocabulary and grammar. Then, 
students must fulfill four English language competencies: reading, speaking, listening, and 
writing. (Asroji, 2014)  states that student activities in English learning include all language 
proficiency in reading, writing, speaking, and listening. Of the four competencies, the most 
important thing for marketing students to master is speaking. 

Furthermore, the teacher said using only English textbooks was inadequate because 
students would quickly get bored while studying. That is why teachers use technological media 
such as focus, PowerPoint, and speakers to learn English so that students are interested and 
enthusiastic about learning.  

The following findings from the research mentioned above were derived from surveys 
and interviews:  

1. ESP is yet to be available at SMKN I Aceh Barat Daya, and students' marketing of 
English learning activities and resources is still generic for vocational schools. 

2.  Based on the to questionnaires completed by instructor interviews, speaking is the 
English ability marketing students most need. Teachers and students both concurred 
that speaking is a valuable skill for their future employment. 
 

CONCLUSION  

Considering the findings of this study, students' views about learning English are 
pretty good because teachers teach students to have dialogue and vocabulary in English in the 
class. After that, the teacher considers that for their future employment, pupils must be able 
to communicate and speak English proficiently. Consequently, marketing students must study 
according to their requirements and circumstances and continue with their future goals in 
speaking, writing, listening, and reading. To sum up, students require straight forward 
materials to comprehend and applicable to their future careers. 

Thus, future English language learning for marketing students must consider student 
needs to achieve student capacity. Teachers can provide an active and effective learning 
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atmosphere through the teaching methods and media used in the classroom so that students 
remain enthusiastic and do not get bored in learning English. So, the investigator anticipates 
that the findings of this study will assist educators and educational institutions in 
implementing ESP in SMKN I Aceh Barat Daya because ESP is essential and suitable for 
application in vocational schools. 
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